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The 4C Electricity Project

The project “Consumer Choice and Carbon Consciousness for Electricity (4C Electricity)” is
being carried out under the framework of the EU Altener programme. The am of this project
isto promote Electricity Disclosure, i.e. consumer information about the source of the dectric-
ity product they are currently buying and the implications of its generation.

By assgting consumers to make an informed choice in the liberdised market place, this project
proposes to develop a label (and the information system behind it) that will provide them with
details of the content of their supply mix and its resulting environmenta implications.

By desgning an information system which displays details about the primary energy sources
used to generate a certain product, this label will provide atool which can aid consumers and
policy makersin greening Europe s dectricity supply.

The Electricity Disclosure scheme will be explored within the context of liberdisation, in order
to ensure that a functiona and practical scheme is proposed. An assessment of the opportuni-

ties and barriers to labelling, and especidly for tracking eectricity, from the changes to the
European liberdised markets will therefore be undertaken.

These will be achieved through the following activities.

Phase 1: A study of the ability of suppliers to access and provide the information needed
for an dectricity labd within the context of liberaisation.

Phase 2: A study of what the [abel will mean for consumers and what consumers want by
consulting with them directly through focus groups and a telephone survey.

Phase 3: Devdopment of policies to maximise the impact of thelabel, as well asinvestigat-
ing the need for associated policies to ensure effectiveness. This fina phase views the labe
as part of a policy framework towards a lower carbon future, and suggests a policy tool-
box that can be employed to build on the labdl.

In the course of the project, two workshops will be held, which form key ddiverables of the
4C Electricity project. The project find report will be available in October 2003.

This report presents the initial analysis of the telephone survey conducted under Phase 2 of the
project. It is supported by a more extensive report on the findings of this phase.

For more information about the 4C Electricity project, please vigt the project website:
http://mww. €l ectricitylabels.com

Vii
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Executive Summary

As pat of the 4CE project, a telephone survey investigating the attitudes and knowledge of
domestic consumers and Smal and Medium Enterprises (SMIES) regarding their dectricity use
and its environmenta impact was conducted in 10 European countries. Austria, France, Ger-
many, Greece, Hungary, Italy, Poland, Spain, Sweden and the UK. In each country, 200
households and 100 SMEs were surveyed giving a totd of 3000 interviews. The fiedwork
was conducted in January and February 2003. The key findings were as follows:

Overdl the reaction to a label was pogtive in al countries and amongst both domestic
customers and SMEs A labd showing environmental impact in addition to fud mix was
favoured.

The mgority of respondents would like to recelve information on the environmenta impact
of their eectricity with their bill and would like to be able to compare the range of different
electricity products on the market through an independent catalogue.

The mgority of respondents indicated that they would find comparative information on
their fue mix useful, but there was no strong opinion as to whether this should be company
portfolio, country average or European average.

Respondents want to be informed about the origin and proportion of any imported
dectricity.

The effectiveness of including environmenta impact information about dectricity on aweb-
dte, as specified in the proposed Directive, is unlikely to reach more than haf the popula-
tion — either because they do not have access to the internet, or would be unlikely to visit
such aweb sSite,

The mgority of households and SMEs would prefer to buy eectricity generated from re-
newable sources rather than from coal, gas or nuclear.

Confugon Hill exigts about the causes of climate change, athough people appear to be
aware thet it is a problem, with a large mgority of both households and SMEs expressing
apreference for dectricity which has alow impact on climate change and results in no nu-
clear waste.

Almost 50% of households and SMEs date that they would be willing to pay up to 5%
more on their eectricity bill for eectricity associated with a low impact on climate change
and no nuclear waste. Less than 30% of respondents said that they would not be prepared
to pay any extraa dl.
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1 Introduction

The proposed European Directive on liberdisation of the European dectricity market is due
to be implemented in July 2004, enabling millions of households and smdl companies to
choose their eectricity supplier, in many casesfor the fird time ever.

Along with liberdisation of the dectricity market, the European Commission has introduced
the concept of dectricity disclosure throughout Europe with the incluson of a labdling provi-
son in the proposed directive. As with liberdisation, dectricity disclosure has aready been
introduced into a smal number of European countries, such as Audtrig, dthough it is more
widdy established in the US.

Therefore it is within this context of liberdisation and disclosure in the European dectricity
market that the 4CE project is being carried out. Phase 1 of the project considered the impli-
cations of the European liberdised market, focusing on the ability to track the sources of dec-
tricity to ensure that any proposed label would be practical and functiond.

Phase 2 is focused on the needs of the consumer - both domestic and non-domestic —in
terms of what a label might mean to them and the extent to which a labd can provide them
with the information they require to meke an informed choice about their eectricity supply.
This research is ultimately working towards developing a number of label design options.

The three main tasks under phase 2 are:

1. Focus groups with domestic and norn-domestic customers in the 5 partner countries
(Austria, Germany, Hungary, Sweden and the UK);

2. Individud interviews with a number of large non-domestic dectricity customers in the
5 partner countries;

3. A tdephone survey across 10 European countries.

Whereas the focus groups and industry interviews provide ingghts into how consumers would
react to a labd, the telephone survey is a socid survey of a wider audience to explore con
sumer dtitudes to energy and environmenta information. The survey provides information
about consumer attitudes, awareness of environmental issues including carbon emissons and
climate change, importance of price, implications of energy consumption and knowledge of
supply mixes.

This report presents the initid analyds of the results from the telephone survey and draws out

some of the key findings relevant to the issue of dectricity labelling. A discussion of the results
from the focus groups and individud interviews are covered in separate reports.
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2 Background and objectives

2.1 Background

In depth consumer research on an issue such as dectricity disclosure is essentid to ensure that
the ams of any disclosure scheme can be met, given that it is how the consumers react to dis-
closure that will ultimately determine its effectiveness. One of the main ams of disclosureisto
enable consumers to make an informed choice about their dectricity supply and thereby reflect
their vdue system through their purchasing decison. Whilgt it is crucid that the disclosure
scheme is functional (as researched under Phase 1), it is dso imperative that the scheme can
be understood and used by consumers — hence the need for consumer research.

Substantiad consumer research on dectricity disclosure has been carried out in the US as part
of the Consumer Information Disclosure Project initiated by the National Council on Competi-
tion and the American Electricity Industry in November 1996. This project has employed a
number of research methods, including focus groups and telephone surveys which have pro-
vided a useful background to the 4CE research, dthough many of the American states do not
operate under aliberalised market as yet.

At a European leve, whilst there have been some country specific studies on eectricity label-
ling, such as the research by SKM in the Netherlands, the 4CE project is the first study to
undertake pan European consumer research on dectricity disclosure.

A combination of focus groups and a telephone survey was chosen for the 4CE project, to
give both in-depth quditative discussions a a country level dong with Satidicaly sgnificant
results at a European level. The focus groups and telephone survey covered both domestic
customers and Smal and Medium Enterprises (companies with less than 250 employees),
gnce it was fdt that these businesses often get overlooked in any non-domestic anadyss and
are possibly more like householders in the way that they might behave due to their samdl sze.
In addition to this, a number of in-depth interviews were conducted with large companiesin
the five partner countries (Audtria, Germany, Hungary, Sweden and the UK) to gain some
understanding of the perspective of large dectricity consumers.

A telephone survey is an effective way to collect information on knowledge, attitudes and
preferences from a large number of people for reatively low cost. The main disadvantage of
such an approach when dedling with a complex issues such as eectricity disclosure is that
there is a limit to how much explanation you can provide, particularly without any visud ads.
This means that the design of the questionnaire and wording of the questions is particularly
crucid.

The 4ACE telephone survey represents a benchmark in peoples’ understanding and knowledge
of issues around dectricity disclosure. Once disclosure has been implemented throughout
Europe, it may be beneficid to carry out regular surveys of this nature to monitor the effective-
ness of any disclosure scheme introduced.
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2.2 Objectivesof thetelephone survey

The telephone survey was designed to build upon and enhance the results of the focus groups
by providing Satidticaly representative data on labelling issues. The key areas covered by the
telephone survey were:

Preferences for the information displayed on alabe

Preferences for a system to transmit the information

Preferences for eectricity generation, in terms of fuel source and environmenta impacts
General support for alabe

Environmentd knowledge

Importance of price
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3 Method

3.1 Questionnairedesign

The questionnaires were designed primarily by the ECl with contributions from the project
partners and ORC International, drawing upon other research and similar surveys. Results
from the focus groups were used to help identify the issues to cover and particuar terms that
should be used or avoided. The length of the questionnaire was determined by a combination
of needing to make it reasonably short to keep peoples’ interest and working within the budget
avallable

The questionnaires for the domestic customers and the SMEs were subgtantidly the same, the
main differences being in the classfication questions. The same questionnaireswere used in al
countries, with a few country specific questions included in the SME questionnaire on issues
such as the Climate Change Levy in the UK and the Austrian disclosure scheme.

Some questions were designed to test the wording of the directive and others investigated
possible label design options (such as whether comparisons should be included on the hill).

One of the difficulties in designing the questionnaire was how to get across the complex issues
involved in disclosure and any labdlling sysem — particularly in those countries presently with-
out a liberdised dectricity market where most people are unaware that there is any way of
differentiating between eectricity suppliers, let done products. The focus groups revedled that
most people, even in those countries with liberalised markets, had never given much thought to
where their dectricity came from or what impact the source of ther dectricity might have on
the environment.

The questionnaire was piloted on 10 households and 10 SMEs in the UK before it was final-
ised and trandated. The trandations were carried out through ORC International and checked
by native speakers from each country to ensure gppropriate language and terms were used
throughout.

3.2 Fieldwork

The telephone survey was carried out in 10 European countries: Augtria, France, Germany,
Greece, Hungary, Italy, Poland, Spain, Sweden, UK, with 200 households and 100 Small and
Medium Enterprises (SMES) interviewed in each country, giving atotd of 3000 interviews in
al.

This sdection of countries was based on the five 4CE partner countries (Austria, Germany,
Hungary, Sweden and the UK), with Italy, Spain and Greece as representatives of Southern
Europe and Poland as the largest candidate accesson country. The population of each of
these countriesisgivenin Table 1.
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Table 1: Population figures for countries covered in Telephone Survey

Au| F G Gr Hu I P S | Sw | UK | Total

Population
figures2001 | 8.1 | 59.5 | 824 | 11.0 | 10.1* | 58.1 | 386* | 41.3| 8.9 | 60.2| 378.2
(million)

Percentage

of EU 2% | 16% | 2% | 3% - 15% - 10% | 2% | 16% | 86%

Source: Eurostat 2001, *www.prb.org

The EU countries surveyed represent 86% of the total population of the EU and the 10 cour+
tries surveyed represent just over 50% of the population of the whole of Europe.

The telephone interviews were carried out by an independent market research company, ORC
Internationd, from a central call station at their London headquarters. Interviews were con-
ducted by native speakers for each language and lasted an average of 15 minutes for domestic
consumers and 13 minutes for the SMEs. All fidldwork was conducted between 27 January
and 19 February 2003.

3.3 Sampleselection

ORC Internationd carried out the sample sdection for both the domestic customers and
SMEs, selecting the sample againgt soft quotas defined by the ECI. The soft quotas were de-
signed to ensure that the interviews carried out in each country were as representative as pos-
gble.

3.3.1 Domestic customers

Telephone numbers were selected at random from a database and checked to ensure that the
numbers were valid and were domestic not business numbers. Soft quotas were set on the
following criteria

Age

Number of people in the household
Socid class

Region

Gender
332 SMEs

Telephone numbers were selected at random from the Dunn & Bradstreet database. This data-
base dso provided information on company size, region and Standard Industry Code. Company
Size was used as the soft quota in the selection of the SME sample.
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34 Samplecharacteristics

341 Domestic customers

The sample was made up of 44% maes and 56% females, covering arange in age, education
and socid class. Detalls of the sample characterigticsare given in Table 2.

Table 2: Sample characteristics of domestic customers surveyed
No of peoplein house 1 2 3 4 5+
% of sample 15% 2% 21% 23% 12%
Age (years) | Under 25 | 25-34 35-44 45 - 54 55 - 64 65+
% of sample 5% 18% 22% 21% 18% 16%
L evel of education Age 16 Age 18 University | Postgraduate Other
% of sample 33% 31% 24% 8% 4%
Social class A B C1 C2 D E Don't
know
% of sample 8% 13% 23% 22% 16% 14% 3%

The socid class definitions used were:

AB: Upper middle class, eg. higher manageria, professona (Doctor, headmaster, lawyer,
large company board director)

CL1: lower middle class, eg. clericd, junior managerid, adminigtrative, sudent (office clerk)
C2: killed working class, eg. engineer

D: unskilled and manua workers, eg. factory worker

E: lowest level of subsistence, e.g. Sate pensioner

These were assigned to each respondent by the interviewer, based on a number of standard
classfication questions, rather than asking respondents directly to state their socid class, snce
many are unlikely to know.
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342 SMEs

The mgority (77%) of smal and medium companies in each of the countries are made up of
less that 10 employees. Therefore, to ensure a good spread of interviews amongst companies
of different szes, rather than sdecting the sample on the basis of the digtribution of company
gze (which would have concentrated most of the interviews within companies of less than 10
employees), 7 bands were sdlected to reflect the full range of company size, across which the
selected sample was evenly didtributed. The sample characterigtics are given in Table 3 and

Table 4.
Table 3: Sample characteristics of SVIEs surveyed - company size
SME size No of SMEs Per centage of Total no of Per centage of
(No of employees) surveyed survey sample | SMEs in all all SMEs Ipy
countries company size
surveyed
1 138 14% 1 097 460 25%
1-5 146 14% 1770303 41%
6-9 137 13% 496 102 11%
10-25 150 15% 638 359 15%
26-49 140 14% 168 831 4%
50-149 157 15% 145 463 3%
150-250 146 14% 33359 1%
TOTALS 1014 4349 877

Source: Dunn & Braddtreet, Neill Whel pton Associates

Table 4: Sample characteristics of SVIEs surveyed - industry type
Industry type Per centage of survey sam-

ple

Agriculture, Forestry, Fishing 3%

Mining 1%

Construction 10%

Manufacturing 22%

Transportation, Communication

& Sanitary Services 4%

Wholesale Trade 18%

Retail Trade 13%

Finance, Industry & Real Estate 6%

Source: Dunn & Braddtreet, Nell Whelpton Associates
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4 Findings

To obtain the percentage figures, the raw data are weighted by number of householdsin each
country for domestic customers, and number of companies in each country for the SMEs. It
should be remembered that with these types of surveysit is often common for respondents to
overgtate what actions they might take or give the answers they fed that they ought to give,
rather than directly reflecting the redity. Therefore, dl results should be considered with a cer-
tain degree of caution.

It should be noted that the percentages shown in the figures and tables may not aways add up
to 100% due to rounding or cases where questions had more than one answer. The order in
which the findings are presented does not necessarily correspond to the order in which the
questions were asked (the origind questionnaires are included in Appendix B & C).

The datigtical confidence of the results depends upon the sample size and observed percent-
age. Table 5 presents the 95% confidence intervals for the various sample sizes used', indicat-
ing the range within which the redl percentages fal for an observed percentage of 50%. This
represents the widest confidence interva, with greater confidence in observed percentages
above and below 50%.

Table5 Confidence intervals for sample sizes used

Samplesize 100 200 1000 2000

Confidence interval for an| +/-9.8% +/-6.9% +/- 3.1% +- 2.2%
observed per centage of 50%

4.1  Support for an electricity label

Thereis strong support for an dectricity labe, with 78% of householders and 60% of SMEs
dating that they would find it useful to have ther dectricity mix shown on alabd and identified
for them (see Figure 1): 46% of households actudly said that such alabe would be extremely
useful, as opposed to just useful (3290). In generd, SMES gppear to be dightly less enthusas-
tic about an eectricity labd than domestic customers. Support was particularly high in the
three Southern European countries. It is encouraging that 83% of Austrian householders sup-
port a labd, given that they aready have a labelling scheme in place. Lowest support for a
labe amongst both households and businesses was in Poland (see Table 13 and Table 14 in
Appendix A for more detailed figures).

! 95% confidence intervals are cal cul ated using the formula: +/- 1.96 + vn, where n=sample size

9
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Figure 1: Percentage of respondents in support of an electricity label
100% - O Households
SMEs

80% A

60% A

40% -

20%

0%

Fuel mix label Fuel mix & environmental impact label

There was ds0 strong support for a labd which included both information on fud mix and
environmenta impact of the dectricity, at 80% of households and 68% of SMES. Support for
this more detalled label was paticularly high amongst Hungarian households a 93% and
Greek businesses at 94%. Lowest interest was amongst households and businesses in Poland
and Sweden (see Table 15 and Table 16 in Appendix A for detailed figures).

Mogt households and businesses would prefer to receive information on their dectricity mix
annualy or with their dectricity bill (see Figure 2. More detailed figuresin Table 17 and Table
18 in Appendix A).

Preference for information sent out with the bill was grestest in Spain (households: 62%,
SMEs. 55%), with Swedish SMEs showing a marked preference for annud information
(78%) which was a so reflected amongst Swedish households (63%).
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Figure2 Preferred frequency of information — domestic customers and SMEs
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4.2 Effectiveness of a website

The labdling provison in the proposad directive on liberdisation of the European eectricity
market does not require information on the environmenta impact of dectricity to be included
on or with the bill or promotiona materias. The directive only requires a ‘reference to an ex-
terna reference source, such as a website where this information is available. However, only
3% of households and 48% of SMEs say they will vist such a website (Figure 3), and in
redity thisis likely to be far lower since people generdly over-esimate what they might doin
practice when responding to these type of questions (detailed figuresin Table 19 and Table 20
in Appendix A).

Thisis not necessarily because they do not want the information: 80% of households and 69%
of SMIEswere in favour of an dectricity labe which provided them with information on the fud
mix and environmenta impact. Rather the internet does not appear to be a suitable medium for
conveying this informetion. This is further supported by the Eurobarometer Energy survey
(Eurobarometer 2002) in which only 10% of respondents in the EU cited the internet as the
main source of information on energy issues a present.
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Figure 3
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environmental information — domestic customers and SMEs

20% A

0%

All households

SMEs

Households with internet access

Another issue to bear in mind is the number of households who actualy have access to the
internet. This survey found that 22% of households do not currently have access to the internet
(Table 6). Thisis somewhat low compared with the average across the EU of 62% of house-
holds without internet access (Eurobarometer 2001). An estimated 26%° of the European
population, ie including households and businesses, is curently on-line. Therefore, the survey
results appear to over-estimate the proportion of people with access to the internet. This im-
plies that the current wording of the directive means that a least a fifth of households (but
probably more) will immediately be excluded from being able to access information about the

environmenta impact of their dectricity.

Table 6: Use of a website for non-work related purposes — domestic customers
Weighte

dTotal | Au F G| Gr [Hul| | P Sp Sv | UK
Yes 43% 46% | 39% |48%| 28% |29% | 40% | 35% | 35% | 62% | 51%
No 35% 25% | 48% |25%| 39% |54% | 50% | 37% | 36% | 30% | 21%

No internet

access 22% 30% | 14% |27%| 34% |17%| 11% | 28% | 26% | 9% | 28%
Unlikely 0% - - -l 1% | - - - - 1% | 1%

Don’'t know| 0% 1% - - - - - - 4% - -
Refused 43% 46% | 39% |48%| 28% |29% | 40% | 35% | 35% | 62% | 51%

Basa 2003 households

2 \www.nua.ie/surveys’how _many_online/index.html
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4.3 Information channelsand sources

In this question, respondents were asked to choose one of the three options, rather than rating
the usefulness of each. The term ‘annua report’ is somewhat ambiguous — it was intended to
refer to a company annua report, but may have been interpreted by respondents as an annud
gtatement on the environmenta impact of ther ectricity.

Given the choice, the mgority of householders and businesses would prefer to be provided
with information on the environmenta impact of dectricity with their bill (Figure 4) than viaan
annual report or website. Support for a webdite providing this informeation is even lower under
this question a 11% of householders and 17% of SMEs (detailed figuresgivenin Table 21 in
Appendix A) thanin Figure 3.

Figure 4 Preferred channels for environmental impact information — domestic
customers and SMEs
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In terms of the type of information source people think they would be mogt likely to use when
making a decison about changing their eectricity company, there was strong support for an
independent catalogue ligting al tariffs available a 82% of households and 77% of SMEs
(Figure 5). There was dso afair amount of support for an independent website comparing dll
tariffs, athough this would be easy to create once a catalogue had been produced (detailed
figuresin Table 22 and Table 23 in Appendix A).

Promotiond materia from the dectricity company is aso an important factor in peopl€’ s deci-
son meking — more so for households than for SMEs.
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Figure5 Likelihood to use an information source — domestic customers and
SMEs
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44 Preferencefor fuel sources

People were asked how likely they or their organisation would be to buy eectricity generated
from various different sources, assuming that the cogt is the same. Responses from the domes-
tic cusomers and SMEs were very smilar, with an ovewheming mgjority in favour of
dectricity generated from renewable sources (this category was not broken down into eg
wind, solar etc, but a list was available for the interviewers to read out if respondents asked
for more detail on what was included). Figure 6 shows the percentage of domestic customers
and SMEs who gated that they would be ather likely or edtremdy likely to buy each fud
source.
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Figure 6 Likelihood to buy electricity generated from different fuel sources—
domestic customers and SMEs
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Support for cod and nuclear was a alow leve for with a strong reaction againgt nuclear: 43%
of domestic customers stated that they would be extremdy unlikdly to buy nuclear dectricity
(see Table 24 and Table 25 in Appendix A for detalled figures).

In France, the Member State with the highest levd of nuclear generation, only 29% of house-
holds and 27% of SMEs date tha they would be likely or extremely likely to buy dectricity
generated from nuclear sources. This compares to 81% of households and 76% of SMEsin
France who say they would buy dectricity generated from renewable sources.

Interestingly, opinion on renewables was very clear-cut anongs dl householders, with no-one
giving ‘nather’ (likely nor unlikely) as a response. Even if respondents are overstating ther
actions in this case, support for renewables is dill over three times greater than that for nuclear
or cod, demondtrating a strong preference for eectricity from renewable sources.

45 Knowledge of climate change

There appears to be some confusion about the causes of climate change. Whilst the mgjority
of households and businesses gppeared to understand that the use of fossil fuels results in cli-
mate change, a high percentage aso wrongly believed that climate change is caused by the
ozone hole (Figure 7). These two questions were taken from the 1993 British Socid Attitudes
Survey (BSA 1993) on the Environment, repeated in 2000 (BSA persona communicetion),
which shows a smilar level of confuson about climate change amongst respondents. 71%
(1993) and 72% (2000) believed that ‘the greenhouse effect is caused by aholein the earth’'s
atmosphere’, whilst 79% (1993) and 80% (2000) thought that the statement ‘every time we
use cod or oil or gas we contribute to the greenhouse effect’ was ether definitely or probably
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true. These figures are dso reinforced by a recent Eurobarometer survey on Energy (Euro-
barometer, 2002) which found that 75% of respondents in the EU are of the opinion that the
use of foss| fuels contribute sgnificantly to cdimete change.

Figure7 Knowledge of climate change: percentage of respondents who agree —
domestic customers and SMEs
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Climate change is caused by a hole in the earth's  Every time we use coal, oil or gas we contribute to
atmosphere climate change

The mis-conception gout climate change is highest in Greece, with no countries (gpart from
SMEs in Germany) showing more than 30% of respondents who correctly understood the
difference between the ozone hole and the causes of climate change (detalled figures are in
Table 26, Table 27, Table 28 and Table 29).

4.6  Knowledge of environmental impact

There ds0 gppears to be some confusion about the pollution resulting from eectricity gener-
ated from both nuclear and renewable sources, dthough businesses appear to be better in-
formed than householders (Figure 8). Around a third of dl households wrongly believe that
generation from these sources results in carbon doxide emissons. This is supported by the
results from the Eurobarometer Energy survey (Eurobarometer 2002) which found that 47%
of respondents in the EU bdieved that nuclear energy contributes significantly to climate
change. In theory, this could be due to respondents taking into account the fact that under a
life cycle analys's the use of nuclear and renewable sources does result in carbon dioxide emis-
sonsto a certain extent, but most respondents are unlikely to have been aware of this fact.

In the 4CE telephone survey, this mis-understanding regarding nuclear was grestest amongst
Greek domestic and business customers and, regarding renewables, was highest amongst UK
households and Swedish busnesses (detailed figuresin Table 30, Table 31, Table 32 and
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Table 33 in Appendix A). This high figure for Swedish business could be partly explained by
the use of biomass in Sweden, since this does result in carbon dioxide emissons (dthough is
purported to be carbon neutral overall).

Figure8 Knowldege of environmental impact: percentage of respondents who
strongly agree or agree — domestic customers and SMESs
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stations is polluting because it emits carbon is polluting because it emits carbon dioxide
dioxide

German households and SMEs appeared to have the best understanding the impacts from
nuclear energy, with 51% of households and 69% of SMEs disagreeing with the statement
shown in Figure 8. Hungary came out with the highest percentage of respondents disagreaing
with the statement regarding dectricity generation from renewable sources at 69% of house-
holds and 75% of SMEs.

4.7 Level of environmental concern

Respondents were given a series of statements concerning the environmenta impacts of elec-
tricity generation and asked how important they felt these impacts to be on ascale of 1 (not a
al important) to 10 (extremely important). The mean scores for each impact are given in Table
7 and Table 8. In generd, the leve of concern is high for al impacts, with radioactive waste
appearing to be of higher concern than climate change amongst domegtic customers. SMEs
appear to be most concerned about the use of fuels which will eventualy run out.
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Table 7: Level of concern about the consequences of electricity generation —
domestic customers
Weighted
Total Au F G Gr | Hu I P S| Sw | UK
Producesra L H
dioactivewaste 75 | go | 70| 74| 87| 78| 80| 62| 88| 68|74
Resultsin
carbon (?iio.xide L H
emissions| 70 | 69|62 | 66| 78| 76|77 |62[81]|69]|73
Contributesto L H
climatechange 71 | 68|64 | 70| 76| 77| 75| 61| 80| 72| 7.2
Uses fuel which
will eventually H L
runout 73 721 65|73|70|81|78|60|80|69]|76
Base: 2003 households, Key: H —highest score, L — lowest score
Table 8: Level of concern about the consequences of electricity generation —
SMEs
Weighted
Total Au F G | Gr | Hu I P Sp | Sw | UK
. Prqduces ra- H L
dioactivewastel g4 | 74 | 57| 62| 90| 69| 70| 57|80 58| 64
Resultsin
carbon (?Iio?<ide L H
eMISSONS| 69 | 62 | 49| 60| 80| 67|67 |59| 73| 66|59
Contributesto L H
cimatechangq g3 | 63|53 |63 | 79| 71| 71[54|76]|62]62
Uses fuel which
will eventually H L
runou 67 |66]60| 70| 71| 71|73][56]|71]67]63

Base: 1015 companies, Key: H —highest score, L — lowest score

Spanish households and Greek SMES appear to be the most concerned about the issue of
radioactive waste and to a greater extent than countries that currently have a high nuclear ca-

pacity such as France and Germany.

Whilst the average scores indicate the generd level of concern for each issue, the didtribution
of responses behind these averages appear to follow two genera patterns. Figure 9 shows the
distribution of scores amongst the domestic customers in response to the statement “ electricity
generation produces radioactive waste', 41% of respondents indicating a high level of concern
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(score of 10). A smilar digtribution was evident for the responses from SMEs. Therefore the
level of concern about radioactive waste is particularly strong.

Figure9 Distribution of responses for level of concern that ‘electricity
generation produces radioactive waste’ - households
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Base: 2003 households

Scores for the other three statements followed a dightly different distribution for both house-
holds and SMEs, as demondtrated in Figure 10. This didtribution is more evenly spread across

the various scores, with only 25% of SMEsindicating a high level of concern (score of 10) for
thisissue.
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Figure 10 Distribution of responses for level of concern that ‘electricity
generation uses fuel which will eventually run out’ - SMEs
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4.8 Attitudestotheenvironmental i mpacts of electricity

Despite the gpparent mis-understanding of the causes of climate change, people seem to be
aware that it is something to be avoided. 81% of households were in favour of dectricity with
alow impact on cdimate change and 82% in favour of eectricity with alow impact on dimate
change and no nuclear waste, while 85% of SMEs were in favour of both types of dectricity
(Figure 11). The message appears to be that people do not want their dectricity use to result
in climate change or nuclear waste and so are not prepared to accept nuclear energy as a solu-
tion to climate change (detailed figures in Table 34 and Table 35 in Appendix A). Only avery
low proportion (12% of households and 14% of SMES) say that they do not care about the
environmenta impact of their eectricity.

In order for people to be able to exercise these preferences, they need to be provided with
information on the environmenta impact of dectricity from different sources.

20




Teephone survey andyss

Figure 11 Preference for electricity associated with a certain environmental
impact — domestic customers and SMEs
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Price is usualy quoted as the key driving factor in the selection of an dectricity supplier, but
even though a mgority of households (59%) and SMEs (65%) state that they would dways
buy the chespest, support for dectricity with low environmenta impact was grester, implying
that environmentd issues are a congderable concern. However, this may not necessarily re-
flect what decisions people make in practise, when price may become a stronger motivator.

4.9 Willingnessto pay

Only afifth of households and a quarter of SMEs dtate that they would not be willing to pay
any extra for eectricity associated with no nuclear waste or a low impact on climate change
(Table 9). Nearly 50% of households and SMEs would be willing to pay up to 5% more for
electricity associated with alow environmenta impact, with only 19% - 27% of respondents
stating that they are not prepared to pay any extra (14%-18% did not know). When this ques-
tion was asked in the Eurobarometer Energy survey (Eurobarometer 2002), 54% of BU re-
spondents stated that they would not be prepared to pay any more for green eectricity, 24%
were prepared to pay up to 5% more and 11% were prepared to pay 6-10% more.

These results should be interpreted with caution, since responses to willingness to pay ques-
tions are notorious for being optimigic — in redity, people will only contribute between 20%
and 40% of what they state (Schulze 1994).
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Table 9: Percentage extra willing to pay —domestic customers and SMEs
Domestic customers SMEs

Low impact on Low impact on

No nuclear waste | climate change | Nonuclear waste | climate change
0% 19% 20% 2% 25%
1-5% 27% 29% 26% 28%
6-10% 22% 18% 19% 18%
11-25% 12% 12% 8% 7%
26% + 6% 6% 2% 3%

Don’t

know 15% 14% 18% 18%

Base: 2003 households and 1015 companies

4.10 Preferencefor comparativeinformation

There was no strong preference for a particular reference for an dectricity mix comparison,
but over 60% of households and 50% of SMEs felt that some kind of comparison would be
ussful, dther with the company portfolio®, the country average or the European average (Table
10). This question assumed that customers were provided with nformation on their specific
product (*the dectricity mix you buy’).

Table 10: Preference for fuel mix comparisions —domestic customers and SMEs
Domestic customers SMEs
Country | EU aver- Country | EU aver-

Portfolio | average age Portfolio | average age
Extremely useful|  22% 20% 19% 17% 16% 15%
Useful 44% 48% 42% 37% 44% 38%
Neither 14% 14% 16% 16% 13% 15%
Not very useful 11% 9% 12% 17% 13% 18%
Not at all useful 6% 5% 6% 10% 11% 12%
Don’t know 3% 1% 6% 3% 3% 2%

Base: 2003 households & 1015 companies

4.11 Information on imported electricity

There was definite interest in being given information on the level and origin of any imported
electricity (see Figure 12), with a Smilar level of interest across dl countries. Domestic cus-
tomers appear to be dightly more concerned than businesses about the issue of imported eec-
tricity (see Table 36 to Table 43 in Appendix A for detailed figures).

®  Defined as ‘the overall electricity mix sold by your (or your organisation’s) electricity company’ in the

guestionnaire
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Figure 12 Attitudes towards imported electricity (‘strongly agree’ and ‘agree’
responses) — domestic customers and SMES
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The message appears to be that people, particularly domestic customers, would prefer not to
buy imported dectricity and if they do, they want to be given information about it. The highest
percentages of domestic customers who wanted to know about the country of origin of the
electricity (responses of ‘agre€ and ‘strongly agree’) were in Audtria (88%), France (86%),
Greece (86%) and Poland (86%).

4.12 Frequency of bills

The mgority of households surveyed receive ther bills every two months, monthly bills being
more common in Austria and Hungary and quarterly bills more common in Sweden and in the
UK (see Table 11). Thisimpacts on how often disclosure information could be digtributed to
householdsin each country if sent out in or with the bill.
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Table 11: Freguency of electricity bills— domestic customers
Weighte
dtotal | Au F G Gr Hu | P Sp Sv | UK
Monthly| 18% | 41% [30% | 21% | 2% | 9% | 7% | 21% | 3% | 21% | 9%
Bi -
monthly | 40% | 22% | 41% | 14% | 96% | 1% | 86% | 54% | 95% | 24% | 1%
Quarterly] 20% | 17% | 11% | 11% | 2% - 3% | 11% | 3% | 53% | 75%
Six
monthly | 3% 4% | % 1% - - 1% % - 1% 2%
Annually| 15% | 16% | 10% | 50% - 2% - 2% - - 2%
Other 1% - 1% - - - 1% - - - 7%
Don't
know 2% 2% | 1% | 2% | 1% - 4% | 1% | 1% | 2% | 5%

Base: 2003 households

For SMEs, monthly bills were most common, a 41% of companies, followed by an equa split
between bi-monthly and quarterly hills (see Table 12).

Table 12: Freguency of electricity bills— SMEs
Weighte
dtotal | Au F G Gr Hu I P Sp Sv | UK
Monthly | 46% | 36% | 45% | 43% | 54% | 97% | 51% | 70% | 63% | 37% | 42%
Bi -
Monthly | 21% 16% | 41% | 7% | 41% | 1% | 47% | 23% | 34% | 19% | 1%
Quarterly] 21% 19% | 9% | 12% | 3% 1% 1% 3% - 43% | 53%
Annualy| 9% 24% | 2% | 34% - - - - - - -
Other 1% 2% | 1% - - - - 3% - 1% | 2%
Don't
know 2% 3% | 2% 3% 1% 1% 1% - 3% - 2%

Base: 1015 companies
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5 Conclusions

The telephone survey provides a useful ingght into the current understanding of and attitudes
towards electricity generation and its environmenta impacts amongst domestic customers and
SMEs. The survey dso gives an indication of the level of support for an dectricity label and
the preferences for the type of information that should be displayed.

The satidticaly representetive quantitative data offers a useful overview which can support the
more detalled quditative results from the focus groups and large indudtry interviews. This sur-
vey provides a benchmark of the current situation which could be beneficid to repeat at regu-
lar intervas in the future to monitor the impact and effect of any eectricity disclosure scheme.

Ovedl, the survey found support for full eectricity disclosure information, ie on the fuel mix
and environmental impact, to be sent out with the eectricity bills, rather than viaawebste. The
mgority of people would be prefer to receive this information on an annud basis. They would
a0 like an independent catalogue to dlow them to compare the various dectricity products
avalable to them.

There is strong support for renewable sources of dectricity with a substantial proportion of
respondents stating that they are willing to pay more for ectricity with a low impact on cli-
meate change and no nuclear waste.

The Eurobarometer Energy survey (Eurobarometer 2002) found that 88% of respondentsin
the EU fdt that globd warming and climate change are a serious issue and 47% of respor+
dents would like to be consulted on the choice of energy sources for the future. Electricity
labelling can give people the opportunity to exercise their choice and influence future energy
generation, thereby adlowing them to help tackle the issue of climate change.
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Appendix A — Data tables

Support for an eectricity label

‘In redlity, your eectricity comes from a mix of these sources. Do you agree or disagree with
the following statement:

| would find it useful to have my dectricity mix shown on alabe and identified for me

Table 13: Usefulness of a label with fuel mix — domestic customers
Weighte
dTotal | Au F G Gr | Hu I P S Sw UK
Extremely
useful 46% 51% | 56% |47%| 73% |28% | 58% | 17% | 73% | 24% | 25%
Useful 32% 32% | 30% |25%| 11% [55%| 31% | 46% | 19% | 41% | 46%
Neither 10% % 8% [15%| 13% (4% | 7% | 8% | 6% | 18% | 12%
Not very
useful 6% 10% | 5% | 7% | 3% [9% | 2% | 15% - 8% 9%
Not at all
useful 2% 1% 2% (3% | 1% (1% | 1% | 3% | 1% 9% 2%
Don't know| 3% 1% 1% | 2% | 1% | 2% | 2% | 10% | 2% 2% 8%

Base 2003 households

Table 14: Usefulness of a label with fuel mix— SVIEs
Weighte
dTotal | Au F G| Gr |Hu | P Sp Sv | UK
Extremely
useful 23% 25% | 14% |23%| 48% |12% | 35% | 14% | 54% | 15% | 16%
Useful 37% 37% | 42% |40%| 29% |48% | 43% | 37% | 15% | 44% | 32%
Neither 14% 19% | 14% |11%| 19% | 6% | 10% | 7% | 15% | 16% | 18%
Not very
useful 13% 8% | 16% |15%| 2% (29% ]| 9% | 20% | 5% 9% | 14%
Not at all
useful 12% 11% | 11% [11%]| 1% [ 2% | 1% | 20% | 9% | 16% | 20%
Don't know| 1% - 3% - 1% |3% | 2% | 3% | 2% - 1%

Base: 1015 companies
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‘How useful would you find it to have information on your ectricity mix and the environ-

menta impact of your dectricity mix shown on alabe and identified for you?

Table 15: Usefulness of a label with fuel mix and environmental impact —
domestic customers
Weighte
dTotal | Au F G| Gr |Hu I P Sp Sv | UK
Extremely
useful 39% 46% | 41% |34%| 66% |40% | 50% | 14% | 59% | 21% | 32%
Useful 41% 3% | 43% |39%| 24% |53%| 36% | 55% | 28% | 46% | 50%
Neither 9% 13% | 9% [15%| 9% [1% | 6% | 9% | 10% | 14% | 4%
Not very
useful 6% 6% % (6% | 2% (5% | 3% | 13% | 1% | 10% | 8%
Not at all
useful 4% 3% 3% | 4% - -l 4% | 6% | 1% | 9% | 5%
Don’'t know| 2% - 1% | 1% | 1% - % | 1% | 1% | 2% | 2%
Base: 2003 households
Table 16: Usefulness of a label with fuel mix and environmental impact — SMESs
Weighte
dTotal | Au F G| Gr |Hu I P S Sv | UK
Extremely
useful 26% 31% | 21% |32%| 70% |35%| 28% | 9% | 53% | 13% | 17%
Useful 42% 31% | 51% |3%%| 24% [44% | 64% | 40% | 19% | 12% | 39%
Neither 13% 19% | 12% [12%| 5% (9% | 3% | 11% | 18% | 16% | 17%
Not very
useful 11% 10% | 10% [12%]| 1% [8% | 1% | 20% | 4% | 40% | 15%
Not at all
useful 7% 9% 5% | 3% - 1% | 3% | 19% | 6% | 19% | 13%
Don’t know| 0% - 1% (1% | - [2% | - 2% - - -

Base: 1015 companies
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Freguency of information
“How often would you like to receive information on your dectricity mix?

Table 17: Frequency of information — domestic customers
Weighte
dTotal | Au F G Gr Hu I P S Sv | UK
With each
electricity
bill 37% | 26% | 34% | 26% | 51% | 39% | 47% | 30% | 62% | 21% | 35%
Annually | 47% | 57% | 58% | 52% | 31% | 52% | 34% | 46% | 18% | 63% | 55%
Never 6% 6% | 3% 9% 56 | 2% | 3% | 9% | 2% | 10% | 6%
Other 8% 11% | 4% | 10% [11% | 6% | 16% | 13% (17% | 7% | 2%
Don't
know 2% 1% | 1% 2% 3% - 2% | 1% | 3% - 3%
Base: 2003 households
Table 18: Frequency of information — SMIEs
Weighte
dTotal | Au F G Gr Hu I P S Sv | UK
With each
electricity
bill 26% | 26% | 16% | 22% | 33% | 21% | 43% | 26% | 55% | 10% | 24%
Annually | 55% 60% | 70% | 62% | 43% | 70% | 41% | 50% | 27/% | 78% | 47%
Never 10% % | 8% | 10% | 6% 6% 2% | 11% | 6% | 7% | 18%
Other 8% 56 | 6% 6% |16% | 3% |14% [ 13% [ 10% | 3% | 9%
Don't
know 1% 2% - - 2% - - - 2% | 2% | 3%

Base: 1015 companies
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Effectiveness of a website

‘If there is no environmentd information on the labd, but this information is avallable on a
website, how likely would you be to use this website?

Table 19: Likely to visit a website giving environmental information —domestic
customers
Weighte

dTotal | Au F G| Gr |Hu | P Sp Sv | UK

Extremely
likely 12% 18% | 12% [12%| 12% [12%| 17% | 9% | 15% | 8% %
Likely 27% 29% | 34% |28%| 17% |54% | 24% | 34% | 15% | 28% | 24%
Neither 8% 10% | 13% [10%| 7% (1% | 10% | 1% | 6% | 16% | 4%
Unlikely 19% 15% | 10% [16%| 23% [30% | 21% | 19% | 18% | 17% | 29%

Extremely
unlikely 32% 29% | 29% |30%| 42% | 1% | 26% | 36% | 47% | 31% | 34%
Don’'t know| 2% - 3% (4% | 1% | 1% | 2% - - 2% | 1%

Basz 2003 households

Table 20: Likely to visit a website giving environmental information — SVIES
Weighte
dTotal | Au F G| Gr |Hu | P Sp Sv | UK
Extremely
likely 15% 23% | 9% |18%| 29% |21%| 24% | 18% | 29% | 18% | 7%
Likely 33% | 31% | 34% |33%| 32% |44%| 51% | 38% | 19% | 20% | 27%
Neither 12% 12% | 6% [13%| 19% (5% | 5% | 5% |21% | 14% | 17%
Unlikely 21% 18% | 17% [24%| 14% (22%| 18% | 25% | 18% | 30% | 24%
Extremely
unlikely 18% 16% | 33% [11%| 6% [6% | 2% | 13% | 12% | 18% | 24%
Don’'t know| 1% - 1% | - - 2% | - 1% | 1% - 2%

Base: 1015 companies
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I nformation channels and sour ces

‘“What would be the most useful way for you to receive information on the environmentd im-

pact of your eectricity?
Table 21: Preferred channels for environmental impact information — domestic
customers and SMEs
Households SMEs

With the bill 55% 52%

In an annual report 2% 26%

Via a website 11% 17%

Other 3% 2%

Don't know 2% 1%

Base: 2003 households and 1015 companies

“How likely would you be to use the following sources of information when making adecison
about changing your eectricity company?

Table 22: Likely to use an information source —domestic customers
Independent website| Independent catalogue| Electricity company
comparing all tariffs | comparing all tariffs | promotional material

Extremely likely 21% 37% 14%

Likely 27% 45% 44%
Neither 8% % 12%
Unlikely 17% 6% 19%

Extremely unlik-
ely 21% 3% 8%
Don’'t know 2% 1% 2%

Base 2003 households

Table 23: Likely to use an information source — SMEs
Independent website| ndependent catalogug Electricity company
comparing all tariffs | comparing all tariffs |promotional material
Extremely likely 27% 28% 12%

Likely 36% 49% 36%
Neither 8% 6% 13%
Unlikely 17% 10% 26%

Extremely unlikely 10% 4% 11%
Don’t know 2% 1% 2%

Base: 1015 companies
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Preferencefor fue sources

‘Now, Id like you to think about dectricity power stations and the different ways in which
they generate dectricity. If the dectricity costs the same, how likely would you be to buy the

following?
Table 24: Preference for fuel sources— domestic customers
Nuclear| Coal Gas | Hydro |[Renewables
Extremely likely | 4% 4% 10% 29% 47%
Likely 14% 1% | 36% | 45% 33%
Neither Y% 11% 16% % -
Unlikely 24% 33% 19% 8% %
Extremely unlikely| 43% 26% 12% 4% 4%
Don’t know 6% 6% 7% 6% 4%
Base: 2003 households
Table 25: Preference for fuel sources— SMEs
Nuclear | Coal Gas | Hydro [Renewables
Extremely likely | 7% 6% 10% | 33% 44%
Likely 20% 16% | 38% | 43% 36%
Neither 12% 12% 17% % 7%
Unlikely 27% 3% 22% 7% 5%
Extremely unlikely| 28% 24% 8% 4% 3%
Don’t know 4% 4% 5% 4% 5%

Base: 1015 companies

Knowledge of climate change
‘Please tdl me how much you agree with the following:
Climate change is caused by a hole in the earth’ s atmosphere

CO, emisdons are the same as carbon dioxide emissons

Every time we use cod, oil or gas we contribute to climate change

Electricity generation from nuclear power getions is polluting because it emits carbon

dioxide

Electricity generation from renewable sources is polluting because it emits carbon dioxide
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Table 26: ‘Every time we use coal, il or gas, we contribute to climate change’
— domestic customers

Weighte
dTotal | Au F G| Gr [Huf | P Sp Sv | UK

Agree
strongly 34% 47% | 30% |27%| 45% |40% | 44% | 30% | 46% | 60% | 27%

Agree 45% 35% | 44% |48%| 40% [48% | 35% | 60% | 36% | 29% | 54%
Neither 7% 10% | /% [12%| 6% (1% | 8% | 1% | 7% | 5% | 5%
Disagree 6% 5% | 10% | 7% | 5% |[6% | 4% | 4% | 4% | 2% | 7%

Disagree
strongly 2% % | 3% | 2% | 1% |[1% | 3% | 1% | 1% | 1% | 3%

Don’t know 5% 2% 8% |3% | 4% (3% | 7% 4% 8% 3% 6%
Base: 2003 households

Table 27: ‘Every time we use coal, oil or gas, we contribute to climate change’ —
SMEs
Weighte
dTotal | Au F G| Gr |Hu I P S Sv | UK

Agree
strongly 36% 49% | 32% |36%)| 58% |38% | 32% | 49% | 65% | 52% | 27%

Agree 45% 32% | 47% |39%%| 30% [50% | 57% | 41% | 22% | 34% | 52%
Neither 9% 10% | 9% [17%| 8% | - | 4% | 1% | 3% | 7% | 5%
Disagree 5% 5% | 3% |[6%| 1% [6% | 6% | 4% | 3% | 2% | 8%

Disagree
strongly 1% 2% - 2% - [1%]| - 3% | 3% | 3% | 2%

Don't know| 4% 1% 9% - 3% (5% | 1% | 3% | 4% 1% 6%

Base: 1015 companies
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Table 28: ‘Climate change is caused by a hole in the earth’s atmosphere’ —
domestic customers

Weighte
dTotal | Au F G| Gr [Hul | P Sp Sv | UK

Agree
strongly 29% 37% | 26% |25%| 53% [34%| 39% | 23% | 34% | 31% | 23%

Agree 41% 29% | 40% |37%| 38% [46% | 39% | 55% | 41% | 33% | 46%

Neither 9% 12% | 9% [19%| 4% (2% | 5% | 5% | 8% | 5% | 5%

Disagree 10% 13% | 11% [12%| 4% |(13%]| 7% | 8% | 7% | 10% | 12%

Disagree
strongly 5% X% | 5% |4% | - 1% | 5% | 2% | 4% | 13% | 5%

Don’t know| 6% 2% [11% [1% | 2% (3% | 7% | 6% | 8% | 10% | 10%

Base: 2003 households

Table 29: ‘Climate change is caused by a hole in the earth’ s atmosphere’ —
SMEs
Weighte
dTotal | Au F G| Gr |Hu | P Sp Sv | UK
Agree

strongly | 21% | 28% | 22% [24%| 60% |15% | 20% | 35% | 36% | 22% | 11%

Agree 38% 3% | 36% |26%| 32% [47% | 59% | 49% | 25% | 33% | 44%

Neither 11% 14% | 10% [14%]| 5% [4% | 9% | 3% | 8% | 10% | 10%

Disagree 19% 1% | 17% [27%| 3% (24%| 9% | 9% | 10% | 11% | 22%

Disagree
strongly 7% 12% | S% (8% | - (2% | 1% | 1% |14% | 17% | 7%
Don’'t know| 5% 1% | 10% (1% | - 8% | 2% | 4% | 7% | 6% | 7%

Base: 1015 companies

Knowledge of Environmental |mpact

‘As aresult of the way in which eectricity is generated, your dectricity use has an impact on
the environment. On a scale of 1-10, please indicate how much the following environmenta
impacts of eectricity generation concern you, where 1 meansit does not concern me at dl and
10 means it concerns me greetly.

Electricity generation produces radioactive waste
Electricity generation results in carbon dioxide emissons
Electricity generation contributes to climate change
Electricity generation uses fud which will eventualy run out’
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Table 30: ‘Electricity generation from nuclear power stationsis polluting
because it emits carbon dioxide’ — domestic customers
Weighte
dTotal | Au F G| Gr [Huf | P Sp Sv | UK
Agree
strongly 15% 17% | 11% [11%]| 38% [ 9% | 24% | 12% | 17% | 6% | 15%
Agree 24% 18% | 31% [16%| 28% [37%| 21% | 20% | 23% | 5% | 36%
Neither 9% 7% P [16%| 6% (2% | 9% | 2% | % | 8% | 4%
Disagree 20% 26% | 22% |24%| 14% |37%| 11% | 28% | 13% | 22% | 16%
Disagree
strongly | 17% | 27% | 12% [27%| 3% | 1% | 15% | 13% | 14% | 40% | 10%
Don’t know| 16% 7% | 16% [ 5% | 12% [13% | 22% | 24% | 26% | 20% | 20%
Base: 2003 households
Table 31: ‘Electricity generation from nuclear power stationsis polluting
because it emits carbon dioxide' — SMEs
Weighte
dTotal | Au F G| Gr |Hu I P S Sv | UK
Agree
strongly 9% 12% | 5% [13%]| 30% [3% | 5% | 6% |[16% | 1% | 7%
Agree 19% 10% | 25% [10%| 29% (17%| 22% | 11% | 6% | 4% | 27%
Neither 6% 8% D% (4% | % - 1% | 2% | 4% 6% 6%
Disagree 30% 28% | 38% |37%| 19% |64%| 34% | 34% | 11% | 26% | 23%
Disagree
strongly 20% 31% | 11% |32%| 5% |[4% | 7% | 27% | 35% | 54% | 11%
Don’t know| 17% 10% | 12% [ 4% | 7% [12%| 28% | 21% | 28% | 9% | 27%

Base: 1015 companies
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Table 32: ‘Electricity generation from renewable sources is polluting because it
emits carbon dioxide’ — domestic customers

Weighte
dTotal | Au F G| Gr [Hul | P Sp Sv | UK

Agree
strongly 8% 4% | 7% | 3% | 10% | 8% | 14% | 6% | 4% | 13% | 11%

Agree 20% 13% | 26% [16%| 18% [17%| 14% | 18% | 8% | 18% | 38%

Neither 10% 11% | 9% [18%| 9% (1% | 8% | 6% | 7% | 12% | 6%

Disagree 24% 32% | 26% |23%| 26% [65% | 27% | 36% | 14% | 13% | 18%

Disagree
strongly 22% 36% | 14% |33%| 25% | 4% | 18% | 12% | 42% | 22% | 9%

Don’'t know| 16% 5% | 20% | 6% | 13% | 4% | 21% | 21% | 26% | 22% | 19%

Base: 2003 households

Table 33: ‘Electricity generation from renewable sources is polluting because it
emits carbon dioxide’ — SMEs

Weighte
dTotal | Au F G| Gr |Hu | P Sp Sv | UK

Agree
strongly 6% % | 7% |4% | 2% |2% | 6% | 8% | 6% | 11% | 6%

Agree 17% 12% | 19% [11%| 14% [16%| 19% | 12% | 7% | 24% | 21%

Neither 8% 14% | 3% [8% | 8% (2% | 3% | 4% | 7% | 11% | 12%

Disagree 33% 28% | 34% |3%%| 35% [64% | 49% | 33% | 12% | 15% | 26%

Disagree
strongly 21% 38% | 18% |31%| 36% [ 9% | 7% | 28% | 49% | 27% | 11%

Don’t know| 16% % | 18% | 6% | S% | 7% | 16% | 16% | 19% | 12% | 25%

Base: 1015 companies
Preference for electricity associated with certain environmental impacts

‘ Assuming that you could choose your dectricity and you were given information on its envi-
ronmental impact, please indicate how much you agree with the following:

| would buy:
- the chegpest dectricity
eectricity with alow leve of nuclear waste
eectricity with alow impact on climate change
electricity with alow impact on dlimate change and some nuclear waste
eectricity with alow impact on climate change and no nuclear waste
| do not care what the environmenta impact of my dectricity is(ALWAYS LAST)’
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Preference for electricity associated with a certain environmental

Table 34:
impact — domestic customers
L ow impact |L ow impact | Don't care
on climate | on climate abput
Always [Low level offLow impact| change& | change & | environ-
buy the | nuclear |on climate| somenu- | nonuclear | mental
chegpest waste change |clear waste| waste impact
Agree
strongly 33% 26% 40% 13% 51% 4%
Agree 26% 33% 41% 27% 31% 8%
Neither 15% 8% % 12% % 4%
Disagree 18% 17% 6% 27% 6% 33%
Disagree
strongly 6% 14% 3% 18% 3% 49%
Don’t know 2% 4% 3% 4% 2% 2%

Base 2003 households

Preference for electricity associated with a certain environmental

Table 35:
impact — SMEs
L ow impact |L ow impact | Don’t care
on climate | on climate abput
Always [Low level of|Low impact| change& | change & | environ-
buy the | nuclear |on climate| somenu- | nonuclear | mental
chegpest waste change |clear waste| waste impact
Agree
strongly 34% 25% 38% 21% 47% 4%
Agree 31% 38% 47% 37% 38% 10%
Neither 16% 13% % 14% 8% %
Disagree 14% 14% 3% 17% 5% 44%
Disagree
strongly 3% 7% 1% 7% 1% 31%
Don’t know 2% 2% 2% 3% 2% 2%

Base: 1015 companies
Information on imported eectricity
‘Plesse tdl me how much you agree with the following:
| would only want to buy electricity that has been generated localy
| would want to know how much of my dectricity has been imported
| would be happy to buy imported eectricity
| would like to know the country of origin of my dectricity’
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Table 36: Want only want to buy locally generated electricity —domestic
customers
Weighte
dTotal | Au F G| Gr |Hu I P S Sv | UK
Agree
strongly 23% 38% | 19% |18%| 14% [10%| 32% | 29% | 32% | 24% | 20%
Agree 33% 31% | 39% [29%| 20% |35% | 37% | 41% | 30% | 22% | 34%
Neither 16% 17% | 11% [19%| 21% [18%| 15% | 11% | 22% | 19% | 12%
Disagree 17% 13% | 19% [21%| 23% [27%| 11% | 13% | 7% | 23% | 25%
Disagree
strongly 8% 3% | 10% [10%| 23% | 2% | 2% | 3% | 7% | 13% | 7%
Don’t know| 3% - 3% |1% | 1% |8% | 4% | 2% | 4% | 1% | 4%
Base: 2003 households
Table 37: Want only want to buy locally generated electricity — SMEs
Weighte
dTotal | Au F G| Gr |Hu I P S Sv | UK
Agree
strongly 16% 25% | 19% |21%| 6% | 8% | 12% | 22% | 23% | 8% | 10%
Agree 25% 33% | 33% |14%| 18% [35%| 36% | 27% | 12% | 25% | 25%
Neither 21% 23% | 20% |25%| 10% | 3% | 26% | 12% | 22% | 11% | 17%
Disagree 26% 16% | 18% [31%| 19% [44% | 22% | 26% | 16% | 28% | 37%
Disagree
strongly 10% 3% 7% [ 9% | 46% 2% | 1% | 11% | 24% | 23% | 10%
Don’t know| 2% - % | - | 2% [8% | 3% | 3% | 3% | 4% | 2%
Base: 1015 companies
Table 38: Want to know the proportion of imported electricity —domestic
customers
Weighte
dTotal | Au F G| Gr |Hu | P Sp Sv | UK
Agree
strongly 30% 47% | 29% |26%| S0% |11%| 39% | 32% | 29% | 38% | 27%
Agree 44% 37% | 46% |43%| 30% |75% | 39% | 42% | 46% | 35% | 45%
Neither 12% % | 12% |15%| 16% [5% | 13% | 3% | 15% | 12% | 8%
Disagree 9% 6% 8% [9% | 3% [8% | 5% | 18% | 5% 8% | 14%
Disagree
strongly 4% 2% 3% [6% | 1% - 1% | 2% | 3% % 4%
Don’'t know| 2% - % | - | 2% | - 2% | 2% | 3% | 1% | 3%

Base: 2003 households
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Table 39: Want to know the proportion of imported electricity — SVIES
Weighte
dTotal | Au F G| Gr |Hu I P Sp Sv | UK
Agree
strongly 21% 34% | 17% |23%| 55% |14%| 21% | 31% | 34% | 29% | 15%
Agree 43% 40% | 50% |35%| 25% |57%| 62% | 48% | 20% | 37% | 42%
Neither 17% 13% | 15% [16%| 16% | 7% | 11% | 5% | 25% | 15% | 22%
Disagree 10% 8% | 10% [13%| 3% |18%| 5% | 7% | 10% | 7% | 13%
Disagree
strongly 8% 5% % [12%| 1% | 1% - 80 | 8% | 11% | 9%
Don’t know| 1% - 3% | - 1% (3% | 1% | 2% | 3% - -
Base: 1015 companies
Table 40: Happy to buy imported electricity —domestic customers
Weighte
dTotal | Au F G| Gr |Hu I P Sp Sv | UK
Agree
strongly 8% 1% | 15% (4% | 12% | - 5% | 9% |18% | 8% | 6%
Agree 23% 11% | 36% [11%| 29% [23%| 18% | 30% | 30% | 18% | 26%
Neither 18% 21% | % |27%| 19% |25%| 17% | 10% | 24% | 23% | 13%
Disagree 29% 42% | 25% |32%| 32% |38%| 33% | 39% | 15% | 25% | 33%
Disagree
strongly 17% 26% | 14% |22%| 7% | 4% | 24% | 9% | 11% | 24% | 17%
Don’'t know| 4% - 4% (1% | 2% |8% | 4% | 2% | 4% | 4% | ™%
Base: 2003 households
Table 41: Happy to buy imported electricity — SMES
Weighte
dTotal | Au F G| Gr |Hu I P Sp Sv | UK
Agree
strongly | 10% | 3% | 12% |8% | 13% | - | 3% | 11% |33% | 7% | 9%
Agree 29% 12% | 42% |15%| 34% [26% | 28% | 39% | 24% | 25% | 37%
Neither 20% 22% | 13% |31%| 26% |17%| 21% | 5% | 17% | 18% | 14%
Disagree 25% 41% | 18% |26%| 19% |46% | 36% | 26% | 11% | 30% | 28%
Disagree
strongly 11% 21% | 4% |18%| 4% | 2% | 6% | 14% | 13% | 18% | 8%
Don’'t know| 5% 1% [ 11% (2% | 4% (9% | 6% | 5% | 2% 1% 5%

Base: 1015 companies
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Want to know the country of origin of electricity —domestic

Table 42:
customers
Weighte
dTotal | Au F G| Gr |Hu I P S Sv | UK
Agree
strongly 35% 59%% | 38% |30%| 61% [15%| 41% | 38% | 41% | 46% | 24%
Agree 44% 29% | 48% |45%| 25% |69% | 43% | 48% | 40% | 31% | 46%
Neither 10% 5% 9% [(11%| 11% (4% | 8% | 3% [13% | 9% | 13%
Disagree 6% 6% 3% [6% | 2% [10%| 5% | 8% | 3% 6% | 11%
Disagree
strongly 4% 2% 2% (7% | 1% - 3% | 2% | 3% 8% 5%
Don’'t know| 1% 1% 1% | - | 2% |1% | 1% - 1% | 1% | 2%
Base: 2003 households
Table 43: Want to know the country of origin of electricity — SMEs
Weighte
dTotal | Au F G| Gr |Hu I P S Sv | UK
Agree
strongly 28% 43% | 29% |30%| 60% |17% | 26% | 35% | 43% | 31% | 18%
Agree 40% 36% | 48% |35%| 19% [64%| 58% | 38% | 18% | 42% | 38%
Neither 13% 8% 7% [14%| 18% [ 2% | 9% | 3% | 20% | 10% | 18%
Disagree 9% 9% 8% [9% | 3% [15%| 6% | 11% | 8% 8% | 16%
Disagree
strongly 7% 3% 6% [11%| 1% - - 11% | 10% | 8% %
Don’'t know| 1% 1% | 2% (1% | - (2% | 1% | 2% | 1% - 2%

Base: 1015 companies
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Appendix B— Household survey

ACE Telephone Survey Jane Pamer
Household questionnaire 27/1/03
Find verson

Good evening. My nameis....... and | am caling from ORC Internationa We are conducting
a telephone survey on behdf of the Universty of Oxford (UK)/European Union (dl other
countries). We are interested in your views and opinions on different sources of eectricity and
their environmenta impacts. This survey should take no longer than 12 minutes and any a
swers you provide will remain drictly confidentia. Would you be prepared to answer a few
guestions now?

Q1. Firdly, are you the person most responsible or jointly responsble for decisons about
your eectricity?

YES, mysdf — CONTINUE

NO, someone else— ASK TO SPEAK TO THAT PERSON, REPEAT INTRO

NO, someone ese not available— THANK & CLOSE

Classification

Interviewer check
What is the sex of the person being interviewed? Male/Female
What isthe area code?

Firgly, | would like to ask you afew questions about you and your household

Q2. a How many people aged over 18 years, including yoursdlf, currently live in your
household?

b. And how many children under 18?

Q3. Can | judt check what your age was last birthday? (Note to interviewers — allow
people to give actual age and record. If reluctant, give bands)

Under 25/25-34/35-44/45-54/55-64/65+
Q4. What isthe occupation of the chief wage earner of the household?

If DK/Refused go to Q5
Q4b- Record Socid Class of the chief wage earner of the household: A, B, C1, C2,D, E
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Q5. How often do you receive dectricity bills? Do not read out unless necessary
Monthly/bi- monthly/quarterly/bi- annualy/annudly/other (pecify)/don’t know

Q6. Do you usedectricity asthe main fue to heat your home? YES'INO

Electricity source

Q7. Now, I'd like you to think about eectricity power stations and the different ways in
which they generate dectricity. If the dectricity costs the same, how likely would you be to
buy the following? READ LIST AND RANDOMISE

Extremdy | Unlikdy | Neither Likey Extremdy
unlikdy likey -
Nuclear
Coal-fired
Gas-fired
Hydro-dectric
Renewable energy

Q8. Inredity, your eectricity comes from a mix of these sources. Do you agree or dis-
agree with the following Satement:

| would find it useful to have my dectricity mix shown on alabe and identified for me

Do you : Agree strongly /Agree dightly / Neither agree nor disagree/ disagree / disagree
srongly

Q9. Thedectricity mix you buy may be different to the dectricity mix sold by your eectric-
ity company to other customers and will be different to the average mix sold in your country
and in Europe. How useful would you find it to have a labd which compares your electricity
mix with (scde of ‘not a dl  usfu’ to C‘exrendy useful’):
a the overdl dectricity mix sold by your dectricity company

b. the average eectricity mix in the UK (change to appropriate country in trandations)

c. the average dectricity mix in Europe

Q10. How often would you like to receive information on your eectricity mix? PROMPT
With each dectricity hill/ /annually/never/other (pecify)/don’t know/refused
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Q11. Pessetdl me how much you agree with the following: (scde of ‘srongly disagree’ to
‘srongly agree’): READ LIST AND RANDOMISE

| would only want to buy dectricity that has been generated localy

| would want to know how much of my dectricity has been imported
| would be happy to buy imported eectricity

| would like to know the country of origin of my dectricity

Environmental knowledge

In order to help us design an dectricity label, we would like to find out about your understand-
ing of some environmenta issues.

Q12. Peasetdl me how much you agree with the following (scae of ‘strongly disagree’ to
‘srongly agre€’): READ LIST AND RANDOMISE

Climate changeis caused by a hole in the earth’ s atmosphere
CO; emissons are the same as carbon dioxide emissions
Every time we use cod, oil or gas we contribute to climate change

Electricity generation from nuclear power dations is polluting because it emits carbon
dioxide

Electricity generation from renewable sourcesis polluting because it emits carbon dioxide

Environmental I mpact

Q13. Asareallt of the way in which dectricity is generated, your dectricity use has an im-
pact on the environment. On a scale of 1-10, please indicate how much the following environ-
mental impacts of eectricity generation concern you, where 1 meansiit does not concern me a
al and 10 meansit concerns me greeily . READ LIST AND RANDOMISE

Electricity generation produces radioactive waste
Electricity generation results in carbon dioxide emissons
Electricity generation contributes to climate change
Electricity generation uses fud which will eventualy run out

Q14. How ussful would you find it to have information on your eectricity mix and the envi-
ronmenta impact of your dectricity mix shown on alabel and idertified for you?

Not at dl useful/not very useful/naither/quite useful/extremey useful
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Q15. If thereis no environmentd information on the labd, but thisinformetion is avallable on
awebste, how likely would you be to use this website? (scae of ‘extremdy unlikdy’ to ‘ex-
tremely likdy’):

Q16. How ussful would you find it to have a labd comparing the environmenta impact of
your dectricity with dectricity sold by other dectricity companies?

Not at al ussful/not very useful/nether/quite useful/extremdy useful

Q17. Assuming that you could choose your eectricity and you were given informetion on its
environmenta impact, please indicate how much you agree with the following: (scade of
‘strongly disagree’ to ‘strongly agree): RANDOMISE 1-5

| would buy:
the cheapest dlectricity
eectricity with alow leve of nuclear waste
eectricity with alow impact on climate change
eectricity with alow impact on dimate change and some nuclear waste
eectricity with alow impact on climate change and no nuclear waste
| do not care what the environmenta impact of my dectricity is (ALWAY S LAST)

Q18. What % extrawould you be prepared to pay on top of your current electricity hill for
electricity with no nuclear waste?

Code as open end respond
Pre-code list/ single code/ do not read out unless necessary

0% / 1-5% / 6-10%/ 11- 15% / 16-20% / 21-25%/ 26-30% / 31-35%/ 36-40% / 41-45% /
46-50% 51% and above /dk / refused

Q19. What % extra would you be prepared to pay on top of your current electricity hill for
eectricity with alow impact on climate change? Code as open end respond

Pre-code list/ single code/ do not read out unless necessary

0% / 1-5% / 6-10%/ 11- 15% / 16-20% / 21-25%/ 26-30% / 31-35%/ 36-40% / 41-45% /
46-50% 51% and above /dk / refused

Q20. What would be the most useful way for you to receive information on the envirorn-
menta impact of your dectricity? PROMPT Single code

With the bill
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In an annud report
Viaawebgte

Other (specify)
Dk/refused

Electricity switching

Thereisalaw going through the European Parliament that will allow you to choose the
type of electricity provided and the company from which you buy your electricity in
much the same way that you are able to choose your telephone/cable TV company.

How likely would you be to use the following sources of information when making adecison
about changing your eectricity company? READ LIST & RANDOMISE. (would you say:
vay likdy/ likdy/nether/unlikely/very unlikdy/dk/refused)

I ndependent websites comparing dl eectricity tariffs
Electricity company promotiona materid
Independent booklet comparing dl dectricity tariffs

Further Classification
Finaly, I would like to ask you a couple more questions about yourself and your household.

Q21. Do you buy green dectricity in your household? YES/NO
IF NO, why is this? (DO NOT PROMPT)

Didn't think it was possible

Did not know it was available

It costs more/too expensive

Only one eectricity supplier in my area

Not interested

Other (specify)

Q22. Do you use the internet for nonwork related purposes? Y ESYNO/do not have access
to the internet

Q23. At wha levd dd your forma education finish? READ LIST
Age 16/Agel8/University/Postgraduate/other (specify)

Q24. What is your gpproximate annua household income, before tax? (Note to interview-
ers— allow people to give income figure and record. If reluctant, give bands)

Less than 5000 euros/5000-7499/7500-9999/10000-14999/15000-19999/20000-
29999/30000-49999/50000-59999/60000+/refused
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THANK AND CLOSE
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Appendix C— Small and Medium Enter prise survey

ACE Tedephone Survey Jane Pamer
SME questionnaire 27/1/03
Find verson

At reception; Good morning/afternoon. My nameis ....and | am cdling on behdf of the Euro-
pean Union. Could | spesk to the office manager or person responsible for checking your
organisation’s dectricity hill.

ONCE CONNECTED TO THE RIGHT PERSON:

Good morning/afternoon. My nameiis ...... and | am caling from ORC International We are
conducting a telephone survey on behdf of the University of Oxford (UK)/European Union (al
other countries). We are interested in your views and opinions on different sources of electric-
ity and thair environmenta impacts. This survey should take no longer than 12 minutes and any
answers you provide will remain grictly confidentid. Would you be prepared to answer afew
questions now?

Ql.  Firstly can | just check that you are the person responsible for checking your
organisation’s electricity bills?

YES myself — CONTINUE

NO, someone else — ASK TO SPEAK TO THAT PERSON, REPEAT INTRO

NO, someone else not available— THANK & CLOSE

NO, do not receive electricity bills because included in the rent — THANK & CLOSE

Q2. Please could you tell me your job title? Do not prompt

Owner/Managing Director/Office Manager/Office Administrator/
PA/Secretary/Facilities manager/Finance director/manager/Other (please specify)
Refused

Electricity information

Q3.  Does your organisation contract out your energy management to a consultant?
YESNO

Q4.

Q5. Does your organisation have a fixed term contract with an electricity supplier?
YES/NO

IFYES
Q6. How long does this contract run for? Do not read out unless necessary
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3 months/6 months/1 year/2 years/3 years/S years/no time period or set by me/other
(specify)

Q7. How often does your organisation receive electricity bills? Do not read out only
read out if necessary

weekly/monthly/bi-monthly/quarterly/annual ly/other (specify)/DK/Refused

Q8.  Could you tell me the approximate size of your organisation’s last electricity hill
in kilowatt-hours?

Yes/NO/ Refused

If yes record kilowatt hours

If NO at Q7
Could you tell me approximately how much you paid for your last electricity bill

Record figure rounded up to the nearest Pound( for Uk only)/Euro/Forint (Hun-
gary)/Zloty (Poland)/Kroner (Sweden)

If NO at Q7

And could you tell me the approximate unit price for your electricity in pence/cent per
kWh— Record unit price.

Q9.  What percentage of your organisation’s electricity is green electricity?

Pre-coded list: 0% / 1-5%/ 6-10%/ 11-20% / 21-30% / 31-40%/ 41-50% / 51-60% / 61-
70%/ 71-80% / 81-90% / 91-100% / dk refused

|F >0%,
Q8b Why does your organisation buy green electricity? Read out / mulitcode
To avoid a tax YESNO
Because of environmental concerns YES'NO
Other (specify)
Dk/refused

Q10. Doesyour organisation produce an environmental report? YESNO

UK specific

Q11. Doesyour organisation pay the Climate Change Levy on its total electricity bill?
YESNO
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IF NO, isthis because my organisation: PROMPT. SNGLE RESPONSE
has a low electricity consumption
uses electricity which is exempt
Is part of a negotiated agreement
Other (specify)
Don’'t know/Refused

Austria specific
Q11. Are you aware of the existing Austrian electricity disclosure scheme? YES'NO

If YES, how much do you think this scheme has influenced your organisation’s choice of
electricity supplier? Not at all/hardly at all/neither/a little/a lot

Electricity source

Q12. Now, I'd like you to think about eectricity power stations and the different ways in
which they generate dectricity. If the dectricity costs the same, how likdly do you think your
organisation would be to buy the following? READ LIST AND RANDOMISE. Add
DK/Refused

Extremdy | Unlikdy | Nether Likdy Extremdy
unlikey likely
Nuclear
Coal-fired
Gas-fired
Hydro-dectric
Renewable energy

Q13. If your organisation were required to disclose the source of its electricity in its
annual report, how likely do you think your organisation would be to buy e ectricity
generated from (scale of ‘extremely unlikely’ to ‘extremely likely’):

a. nuclear sources?
b. green electricity?

Q14. In redity, dectricity comes from a mix of sources. How useful do you think your or-
ganisation would find it to have its dectricity mix shown on alabd and identified ?
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Not a al ussful/not very useful/neither/quite useful/extremely useful/dk/refused

Q15. The dectricity mix your organisation buys may be different to the dectricity mix sold
by the same dectricity supplier to other customers and will be different to the average mix sold
in your country and in Europe. How useful do you think your organisation would find it to have
a labd which compares its eectricity mix with (scae of ‘not a dl usgful’ to ‘extremdy use-
ful’):

a the overdl dectricity mix sold by your organisation’s eectricity supplier
b. the average dectricity mix in the UK (change to appropriate country in trandations)
c. the average dectricity mix in Europe

Q16. How often do you think your organisation would like to receive information on its
dectricity mix? PROMPT

With each dectricity bill/ /fannudly/never/other (specify)/ don’t know/refused

Q17. Pesasetdl me how much you agree with the following (scale of ‘strongly disagree’ to
‘strongly agree’): READ LIST AND RANDOMISE

My organisation
would only want to buy dectricity that has been generated localy
would want to know how much of its eectricity has been imported
would be happy to buy imported eectricity
would like to know the country of origin of its eectricity

Environmental knowledge

In order to help us design an eectricity labe, we would like to find out about your understand-
ing of some environmenta issues.

Q18. Peasetdl mehow much you agree with the following (scde of ‘srongly disagree’ to
‘strongly agree’): READ LIST AND RANDOMISE

Climate change is caused by ahole in the earth’s atmosphere
CO; emissons are the same as carbon dioxide emissions
Every time we use cod, oil or gas we contribute to climate change

Electricity generation from nuclear power gations is polluting because it emits carbon di-
oxide

Electricity generation from renewable sourcesis polluting because it emits carbon dioxide
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Environmental I mpact

Q19. Asaresult of the way in which dectricity is generated, your organisation’s eectricity
use has an impact on the environment. On ascade of 1- 10, please indicate how much you think
the following environmenta impacts of eectricity generation concern your organisation where
1 means it does not concern my organisation & &l and 10 means it concerns my organisation
greatly add dk/refused. READ LIST AND RANDOMISE:

Electricity generation produces radioactive waste
Electricity generation results in carbon dioxide emissons
Electricity generation contributes to climate change
Electricity generation uses fud which will eventudly run out

Q20. How usgful do you think your organisation would find it to have informetion on its
dectridty mix and the environmenta impact of its eectricity mix shown on alabe and identi-
fied (scde of ‘not a dl useful’ to ‘extremdy useful’)?

Q21. If thereis no environmentad information on the labd, but thisinformation is available on
a webgte, how likely do you think your organisation would be to use this website (scae of
‘extremdy unlikely’ to ‘extremdy likely’)?

Q22. How useful do you think your organisation would find it to have a label comparing the
environmenta impact of its eectricity with dectricity sold by other dectricity suppliers (scde
of ‘not a dl useful’ to ‘extremey useful’)?

Q23. Asauming that your organisation could choose its eectricity and was given information
on its environmental impact, please indicate how much you agree with the following: (scale of
‘strongly disagree’ to ‘strongly agree’): READ LIST AND RANDOMISE 1-5

My organisation would buy
the cheapest dectricity
eectricity with alow leve of nuclear waste
eectricity with alow impact on dimate change
eectricity with alow impact on climate change and some nuclear waste
eectricity with alow impact on climate change and no nuclear waste

My organisation is not concerned with the environmenta impact d its dectricity use
(ALWAYSLAST)
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Q24. What % extra do you think your organisation would be prepared to pay on top of its
current eectricity bill for eectricity associated with no nuclear waste?

Code as open end respond
Pre-code list/ single code/ do not read out unless necessary

0% / 1-5% / 6-10%/ 11- 15% / 16-20% / 21-25%/ 26-30% / 31-35%/ 36-40% / 41-45% /
46-50% 51% and above /dk / refused

Q25. What % extrado you think your organisation would be prepared to pay on top of its
current eectricity bill for electricity associated with a low impact on climate change? Code as

open end respond
Pre-code list/ single code/ do not read out unless necessary

0% / 1-5% / 6-10%/ 11- 15% / 16-20% / 21-25%/ 26-30% / 31-35%/ 36-40% / 41-45% /
46-50% 51% and above /dk / refused

Q26. What would be the most useful way for your organisation to receive information on the
environmenta impact of its dectricity? PROMPT single code

With the hill

In an annud report
Viaawebste

Other (specify)/Dk/refused

Electricity switching

Q27. How likely do you think your organisation would be to use the following sources of
information when making a decison about changing its dectricity supplier (scae of ‘extremely
unlikely’ to ‘extremely likely’)? READ LIST & RANDOMISE.

I ndependent websites comparing dl dectricity tariffs

Electricity supplier promotiond materiad

I ndependent booklet comparing dl eectricity tariffs

Q28. Are you responsible for choosing your organisation’s electricity supplier, or is
this decision made at a different level or department within the organisation?
YESDIFFERENT LEVEL OR DEPARTMENT

IF DIFFERENT: if dk/Refused route to thank and close
a. Who makes this decision? If dk/refused route to thank and close

All members/Senior Manager/Company Director/Board Director/Landlord/Company
Boar d/Executive Committee/Other Department (specify)/Other (specify) SNGLE CODE
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b. If you received information about your organisation’s electricity with the electricity
bill, would you pass this information onto these people? YESNO

THANK AND CLOSE
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Electricity Disclosure is on the political agendain Europe. It will provide
cusomers with information about the eectricity they are buying and
therefore can facilitate informed purchasing decisons. It can be an im
portant tool to intensfy market competition and product diversification.

This paper presents an introduction to the concept of Electricity Disclo-
sure and discusses main issues for implementation. It has been prepared
as part of the Altener project ,,Consumer Choice and Carbon Con-
sciousness for Electricity (4CE)”.

For more information about this project: www.d ectricitylabels.com




